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Part 1. Basic Logo System



Part1.1 | Logo Rationale Partl.2 | Logo Colour

Logo Design Rationale Logo Colour
Logo should look coherent in both Chinese and English To ensure consitent colour applications, always use the Logotype
version. colour specifications assigned from Pantone, CMYK and
. ) o RGB colour usage.
Thus, we redesigned the Chinese logo from a similar _
fonts family (Sans Serif), then applied the most 1 For applications on different materials, it is suggested to ;/;glggguégiztoc
distinguishing “Cutting Edge” on it. visually match the colour test with Pantone Chips. 41C 28M 22Y 70K
| Symbol
- 1 LOgOtype PANTONE 141 C PANTONE 135C PANTONE 100C PANTONE 1395C PANTONE 1395C PANTONE 393C
1 R242 G199 B92 R255 G198 B88 R246 G235 B97 R153 G96 B23 R153 G96 B23 R240 G236 B116
*n # # ‘ OC 16M 65Y OK 0OC 21IM 76Y OK OC OM 56Y OK 95C 5M 100Y 39K 95C 5M 100Y 39K 6C OM 55Y OK
a4 . F5 ) —
NS PANTONE 113C PANTONE 157 C PANTONE 142C PANTONE 168C PANTONE 600C PANTONE 374C
R250 G224 B83 R236 G161 B84 R241 G190 B72 R115 G56 B29 R241 G235 B156 R197 G232 B108
OC 2M 83Y OK 0OC 42M 74Y OK OC 24M 78Y OK 12C 80M 100Y 60K 2C OM 39Y OK 30C OM 64Y OK

2. Symbol

aht
&

)

~

PANTONE 367C
R164 G214 B94
41C OM 68Y OK

PANTONE 552C
R185 G211 B220
24C 3M 7Y 2K

PANTONE 7668C
R104 G110 B159
67C 56M 8Y OK

PANTONE 5295C
R179 G176 B196
26C 22M 2Y 9K

PANTONE 556C
R111 G162 B135
54C 8M 47Y 14K

PANTONE 7489C
R116 G170 B8O
56C 2M 78Y 5K

PANTONE 5155C
R175 G149 B166
15C 38M 7Y 22K

PANTONE 2685C
R51 GO B114
90C 99M OY 8K

PANTONE 549 C
R107 G164 B184
56C 8M 9Y 21K

PANTONE 366C
R183 G221 B121
31C OM 51Y OK

PANTONE 5215C
R175 G149 B166
15C 38M 7Y 22K

PANTONE 359C
R161 G216 B132
40C OM 50Y OK

PANTONE 804C
R255 G170 B77
0C 41M 63Y OK

PANTONE 682 C
R153 G72 B120
24C 86M 42Y 8K

PANTONE 7678C
R104 G71 B141
74C 85M OY OK

PANTONE 5523C
R182 G207 B208
22C 1M 9Y 2K

PANTONE 610C
R225 G213 B85
8C 1M 74Y 2K

PANTONE 7439C
R178 G136 B185
27C 52M OY OK

PANTONE 656C
R221 G229 B237
10C 2M OY OK
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PANTONE 380C
R219 G228 B66
18C OM 82Y OK

PANTONE 663C
R229 G225 B230
3C6MOY 2K

PANTONE 7541C
R217 G225 B226
7C 1M 3Y 2K



Part1.3 | Primary Logo Grid Part1.4 | Primary Logo Clear Space & Minimum Size

. X

Logo Grid y Clear Space .

Our logo signature is combined with Logo symbol and . Always surround the logo with the amount of clear space ; —

logotype. Please always maintain the logo proportions L shown to ensure that the logo can be easily identified, is | Lo 2X

shown on the right. X=Width of logo symbol. i i visible and legible wherever it appears. | L,,,,,,,,,,,L,i 777777777777777777777777777
Clear space is the minimum “breathing room” maintained i
around our logo.

Logo Priority |

i i 6.5X
Primary Logo(Colour) > Secondary Logo (Colour) ! !

Primary Logo(Colour) > Primary Logo (B/W)
T e e - i o e 4,
=2F m=mfE - g8 aEh

Minimum size refers to the smallest allowable logo size.

1 ¥ N |
i i -' i The logo is available in the size that can be scaled down -
! A W to a minimum size of 24mm high for the preferred logo. l
| m u
! ! " ! . Always maintain the logo’s aspect ratio when scaling. Ii
i N :
1 ;e n
S e — BHEEE | 240w e -ommmmmmneeentd b ommees
| — | 2X |
0.5X i J 1
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Part1.5 | Primary Logo Colour Versions

Logo Versions

Full colour logo versions are the primary logo options to
be used accross all applications.

Whenever possible, the full colour-white versions should
be used. To ensure visibility and contrast of the logo, it
is recommended to apply it to either plain white or solid
black backgrounds.

Monotone colour version should be used for media that
are printed in black and white. Monotone version may
also be used when the background is an image.

The logo versions should always appear in the colours
shown here, and never in other colours including any of
the supporiting colours. Whenever possible, the black or
white versions should be used.

a7

i
&
~i

|
1%%@
i
!

Full Colour Full Colour on
dark background

&
=~

Monotone Monotone on
dark background

Logo Grid

Our logo signature is combined with logo symbol and
logotype. Please always maintain the logo proportions
shown on the right. X=high of logo symbol.

Logo Priority

Primary Logo(Colour) > Secondary Logo (Colour)
Primary Logo(Colour) > Primary Logo (B/W)

Part1.6 | Secondary Logo Grid

:

0.5X

‘L,. ,,,,,,,,,,,,,,,, ll,l,j,,-,_ l | _ B R 1.5X
2.2X

7
e
B}
a
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Partl.7 | Secondary Logo Clear Space

Clear Space

Always surround the logo with the amount of clear space
shown to ensure that the logo is easily identi able as well
as visible and legible wherever it appears.

Clear space is the minimum “breathing room” maintained
around our logo.

Minimum Size

Minimum size refers to the smallest allowable logo size.
The logo is available in the size that can be scaled down
to a minimum size of 23mm width for the preferred logo.

Always maintain the logo’s aspect ratio when scaling.

Logo Versions

Full colour logo versions are the primary logo options to
be used accross all applications.

Whenever possible, the full colour-white versions should
be used. To ensure visibility and contrast of the logo, it
is recommended to apply it to either plain white or solid
black backgrounds.

Monotone colour version should be used for media that
are printed in black and white. Monotone version may
also be used when the background is an image.

The logo versions should always appear in the colours
shown here, and never in other colours including any of
the supporiting colours. Whenever possible, the black or
white versions should be used.

mHEE

Full Colour

BMwEER

Monotone

Part1.8 | Secondary Logo Colour Versions

P Y —

- — - — I

BHEE]

Full Colour on
dark background

BrAEE

Monotone on
dark background
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Part1.9 | Chile Logo Endorsement

Chile Logo Endorsement

We try to maintain the same proportions between logo
and Logo of Chile. Two logos should be placed side by
side with a thin light grey line in between. Follow the
clear space between these 3 elemnets shown on the
right.

g8 .79

Incorrect Logo Usage

To ensure that the logo is clearly recognizable, it
should be used properly and not altered under any
circumstances.

Consider the logo version and the background, it is

show various uses to avoid.

Part1.10 | Incorrect Logo Usage

DO NOT change the logo’s DO NOT change the logo’s DO NOT outline the logo.
colour. proportions.

IR = S T placed on to provide the best legibility. The examples

Demonstration

=8

| DO NOT add drop DO NOT rotate the logo. DO NOT place the logo on
cml}‘ wH wun shadows or other effects the background with the
: on the logo. similar colour.
HIEAH R

- XENRA R

DO NOT crop the logo. DO NOT change the logo’s DO NOT use the logo in
postion. a holding box or other
shape.
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Part 2. Basic Logo System



Part2.1| Colour Palette

Colour Family

We developed the colour family from the logo symbol.

This colour family explains the “Mountains, Plains and
Coast of Chile”. Only one colour family can be used in
each application.

13

Wineries Brown/Andes

Nature Green/Plains

Vineyard Purple/Costa

PANTONE 100C
R246 G235 B97
OC OM 56Y OK

PANTONE 113C
R250 G224 B83
0C 2M 83Y OK

PANTONE 374C
R197 G232 B108
30C OM 64Y OK

PANTONE 380C
R219 G228 B66
18C OM 82Y OK

]
PANTONE 549 C
R107 G164 B184
56C 8M 9Y 21K

|
PANTONE 2685C
R51 GO B114

90C 99M OY 8K

PANTONE 135C
R255 G198 B88
0C 2IM 76Y OK

PANTONE 804C
R255 G170 B77
0C 4IM 63Y OK

]
PANTONE 7489C
R116 G170 B8O

56C 2M 78Y 5K

PANTONE 367C
R164 G214 B94
41C OM 68Y OK

]
PANTONE 7668C
R104 G110 B159
67C 56M 8Y OK

]
PANTONE 7678C
R104 G71B141

74C 85M OY OK

Primary Fonts

PingFong Chinese is primary Chinese typeface, and has

various weight suggested to allow greater varieties for

different applications. It is a simple and neatly designed

typeface. With a humanist construction in order to
enhance the legibility.

Gotham is our primary English typeface. Its assertive
and geometric appearance brings the timeless appeal.
A big fonts family creates another benefit for Gotham.
The reasonably high x-height and wide apertures
enhance its legibility.

These typeface have been chosen for use in corporate
and marketing materials.

Chinese Fonts

518 Light
¥ A ia Regular
¥EHE Medium

¥EHE SemiBold

English Fonts

Gotham Light
Gotham Book
Gotham Medium

Gotham Bold

Part2.2 | Corporate fonts

SN EEEDE BEEET B
HmEMME, REDMzaEF
ATBEEBEERERR LR
FRRMABAE,

abcdefghijklmn
opqgrstuvwxyz
ABCDEFGHIJKLMN
OPQRSTUVWXYZ
123456789 ., $&?”
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Part2.3 | Secondary Fonts

Secondary Fonts

Our secondary typeface is Handwriting fonts. Chinese Fonts
Both 4 %44% and §9mq‘/w4g 14 %oﬂig/j[ is clearly legible.

Handwriting fonts make our brand stand out for flair and A ;g /I$F;z
creativity. It lets us become more individual. It is great J

for representing brand’s personal connection. Especially

when it is applied on motivational quotes, slogan or

headline.

This typeface should be mainly used for slogans and
headlines.

English Fonts

Somelhing I The fighy

15

wbodaolg @g’%élﬂm
opqrEluvicyz
ABCOTTG LIRLIMA

0PORSTUIWKYZ
1234567890

Graphic Usage

Our Graphics are developed from the colour family. It
can be freely scaled in width and height. The colour
combination is restricted.

Wineries Brown/Andes

Nature Green/Plains

Vineyard Purple/Costa

Part2.4 | Supporting Graphics
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Part 3. Applications Design



Part3.1 | Newsletter Part3.1 | Newsletter

Newsletter Newsletter
Newsletter is issued to present company news and Newsletter is issued to present company news and :
enhance its brand image. We suggest to keep our colour - enhance its brand image. We suggest to keep Wines of i _ {'
palette in each issue. Banner Chile colour palette in each issue. e el
Banner
It should always contain brand logo and match with the Header = ;ﬂ'ﬁ' = 'ﬁ'ﬁ;ﬁ' = R f— }

. SRR EE— R E— SR EE—
COlOUr fam"y yOU Choose- Wnneso.‘cm';ﬂ_l.ﬁuar-,- MNewsletter Wines :J‘f_'hulﬁlanuar-,- Newsletter ‘Wwines of Chile JEUM?E»\EEHN
Header
Colour: R75 G79 B84 Tittle C

Chinese: PingFong 62pt
English: Gotham Book 48pt

Title
Colour: RO255 G255 B255
Chinese: PingFong 30pt/leading 36pt Body Text
English: Gotham Book 30pt/leading 36pt
Body Text . - .
Colour: R75 G79 B84
Chinese: PingFong 20pt/leading 36pt — .
English: Gotham Book 20pt/leading 30pt P ————
Button Tittle | _
Colour: RO255 G255 B255 =
Chinese: PingFong 18pt/leading 21.6pt Body Text
English: Gotham Book 18pt/leading 21.6pt
Button I 3183w B
Call to Follow
Slogan I BH WED BH 0B @ 5 BH WGR @ ﬁ
- - E‘ . T? { ] {
1 ﬁ Call to Follow
: : (Logo&QR Code)
- HEETTYE. I
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Part3.2 | Weibo System Part3.2 | Weibo System
Weibo System Weibo System Images
The idea of image composition on our social media is
pased on the best presentation of Wines of Chile brand Cover Image
Image. Cover Image Background Image Mobile Desktop

Background

Image

i Tene = _-;.-r [T T p——— T
'.l.l.ll..;‘;l..-ll.
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Part3.3 | Wechat System

Wechat System

Profile icon

[t’s important to make the profile image always stand out
among others.

» Black colour background creates contrast.

Brand Name

e )
e
“SH
—_

i

Area

&}
&

23

3:44 PM

WeChat
Q. Search

E Subscriptions

EiES-ab]

vees GUCCIH

BrWETEhE

s
% e
8

--------

()

Wechat System Layout Anatomy

Animated Banner

Core Title

Colour: R153 G97 B38
Hashtag: 24pt

Bodytext: 14pt/leading 20pt

Image
no shadow, no border

Title
Colour: R255 G255 B255
24pt

Body Text
Colour: R75 G79 B84
Bodytext: 14pt/leading 20pt

Video
no shadow, no border

Call to Follow

B8 RED

REZHEXHE MR REE
B | R | A
BNWNEEDEERERD

Part3.3 | Wechat System

Header

Banner
Brand Graphic

Core Title

Image

Tittle

Body Text

Video

Call to Follow
(Logo&QR Code)
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Part3.3 | Wechat System

Wechat System Layout Sample

Header — BN BRI | #ZEE
B, EL8AsE1E

W

Banner

Brand Graphic — =&
|
HESERE, ELEN

Core Title

Image

Tittle — EXEEZIEN

H207Fa AR HELEEMNE, RRE NN
N4, ClaireHlEdward{E400%
idi. 10AE, fMIEEND

Body Text —E2MESHE, 2130200
P ETMNER. HET
FHAR, BER
8 ) 45 O PR 96 22 BB 9 IR LA P
Video

25

412 PM

HHWEE

Title B B sEE S

HEBTBERRBSLTUAHERTBET
Body Text REFEHMERR, MEENGSIFNER
GO THIEREREEFERS,

Bullet Points ———#850&% »

1987% ™

1994 % ® 50

19954 ® 504

20154 "

Tittle BRRTERASTHER

Hashtag

Slogan

87, WEE

[ Bas
EmHE % RS
BE | Stk | B
BRANHADARERED

Call to Follow
(Logo&QR Code)

Email Signature

A strong email signature attracts attention in a
professional manner. In order to maintain consistent
brand image, email signature guidelines should be
followed always.

*With English Secondary Logo

To:

Subject:

Logo ColourUptatem vendam delitationet ipsunt rerepelibus consequam, et dipsundel et,
sequia quis sitatem iunt. Et offici blabore velia expliquo estrum volorem andent molo torro
qgue omni quasped molenti orumquis et landi sequi cum in et eruptas imodis quia volupic
tecae sapidust, nullantibus quo exerfer uptate sed minvelentemo blaut doluptus sande cus
saperiorere labo.

Name | #%
- Position | BRfi
+86 012 3456 7890
Wines | ofChile
B ki ERIEEENHE | Wines of Chile
1 LETRHRRERTRI440SMIES KB43R
H Room 431, No. 1440, Yan-An Middle Road,
H Jing-An District, Shanghai, 200040, China.
www.winesofchile.org

Part3.4 | Email Signature

<»

Signature: MNone
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Part3.5 | Backdrops

Backdrops

Event backdrop is composed by a couple of elements.
For different usage, 3 versions have been created.

Image

Logo

Events Title

Host

Brand Graphic

QR Code

Partners Logos

ARREIADERE

27

Part3.5 | Backdrops

Monogram Backdrops

Event backdrop is composed by a couple of elements.

o e e e e v e e
T S T
. YRR . e e
@ tjlﬁ%fa;'?zizhb .
b d o 4
e e e e e e
do e e e e e
e s ...i... sl oI S
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Part3.6 | Signage Part3.7 | Name Tag

Sighage Name Tag

We maintain the same colour palette and graphic Apply different colour palette to differentiate positions

treatment on the signage as well. in WOC.
Size: 75mm X 11T0mm

With Chinese Logo

Brand Colour Brand Colour

Tittle Leenl [t Tittle
Brand Graphic

Full Colour

Brand Graphic
Colour Variations

Line1

Line 2
Line 3
Line 4

[ )

Way Finding ————— Way Finding
Content Content

/ \
|/ \
[ \
L\
J

rms & Condition

»rem ipsum dolor sit amet, consectetur adipiscing elit, sed do

usmod tempor incididunt ut labore et dolore magna aliqua. Ut enim

| minim veniam, quis nostrud exercitation ullameo laboris nisi ut

quip ex ea commodo consequat. Duis aute irure dolor in ehendlerit in

Bran d Gra P hi C — luptate velit esse cilum dolore eu fugiat nulla pariatur, Excepteur sint

scaecat cupidatat non proident, sunulpa qui officia desarunt mollit

N2 BN 2

il

= jim idl est laborum,

| & »rem ipsum dolor sit amet, consectetur aclipiscing elit, sec do
e ismod tempor incididunt ut labore et dolore magna alicia. Ut enim
I 1 minim veniam, quis nostrud exercitation ullamco labotis his! Ut

{ quip ex ea commodo consequat. Duis dolor in reprehenderit in
= ) Jluptate velit esse cillum.

-
Name —  Julio Alonso
i
——

Position — TAXAXRHA

Asia Director

1 .= — n ; ) . . 97 | HEE
Logo Area Logo Area =gl Eﬁ’ﬁlﬂ Julio Alonso i Jackie Woo {
WARXZUE | Asia Director HEE | Vendor ZHNLEE | MontGras ‘ www.WinesofChile.com
! -' - | Logo — o7 WEE

B WEE B AEE B | WEE
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Part3.8 | Poster

General Layout Poster

The posters are composed by several elements.

*General layout

31

Image

Brand Graphic

Logo

Tittle

Body Text

Call to Action
Minimum Space

Additional Information
(QR Code)

TITLE

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh evismod tincidunt ut lacreet dolore
magna aliguam erat volutpat Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam nenummy nibh euismod
tincidunt ut lacreet delore magna aliquam erat volutpat,

Lorem ipsum dolor sit amet, constetuer adipiscing

General Layout Poster

The posters are composed by several elements.

*General layout

Image

Brand Graphic

Logo

Tittle

Body Text

Call to Action

Additional Information
(QR Code)

Part3.8 | Poster

g7

HEARH R A
T E RN Be#

EXTERSD, THEDPAE), EE-TAXBREFER. HHUNEN. EE%

EFP, BNRUABRLEERR, EoTAGOKYE, FARRSXNRERT

SEH—BNE FADRSRALEGELAERETS. FANTERATRE
...... RLBHLIMFEEUXBLRHLR?

2574, xiF@WinesofChile_BH)HEB

EHNRARSEY WHROANSRE
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Part3.8 | Poster

Alternative Poster Layout

The posters are composed by several elements.

*General layout (with Chile logo)

33

Chile Logo

Image

Brand Graphic

Chinese Logo

Tittle

Body Text

Call to Action
Minimum Space

Additional Information
(QR Code)

~ "
~ e
- -
T, -
. o
. -
T i
. -~
i
T
-~ T
- ~
- .
- S
- .
-~ R
P e
—] [ —— __________

TITLE

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nenummy nibh euismod tincidunt ut lacreet dolore
magna aliquam erat volutpat.Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat.

Lorem ipsum dolor sit amet, constetuer adipiscing

Alternative Poster Layout

The posters are composed by several elements.

*General layout (with Chile logo)

Chile Logo

Image

Part3.8 | Poster

Brand Graphic

Chinese Logo

Tittle

Body Text

Call to Action

Additional Information
(QR Code)

%
Chile’}

g7

——

HEAH R
ZEMN A

EXAFHEHAD, TEEDETN, B8—TANTREGSR. WBREN, 0%

EFP, BNRUABRLEER, EoTAGOKYE. AARRSXARESET

RLB—FEHRE: AAIRSANLGEAMERTS: SAMTERIFES
...... BAS T THHFEBNLBLETAR?

25/ XiE@WinesofChile_BFIHEE

HHEROR SRS ENENARSRE
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